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Signhage Plan Goals

Defining our goals and directions




O1

REDUCE THE NUMBER
OF SIGNS, ESPECIALLY
‘NO* SIGNS

DEFINING OUR

GOALS

02

EASE OF NAVIGATION
THROUGH EFFICIENT &
FLEXIBLE MESSAGING

03

ENGAGEMENT &
ENHANCEMENT OF THE
USER EXPERIENCE

04

CREATE A HOLISTIC
& COHESIVE EXPERIENCE
ACROSS ALL SPACES
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05

ACTIVATE THE WATERFRONT &
CONNECT THE PLACE WITH THE
PORT OF SAN DIEGO BRAND
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Waterfront of Opportunity

Signhage Analysis

Initial sighage observations and
analysis of the existing conditions




Shelt

er Island
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- HOTELS

€-> RESTAURANTS
- HARBOR POLICE
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SHELTER ISLAN
PARK

°
CLOSED FROM
10:30pm TO 6:00AM

BONA FIDE USERS OF THE

4 'V’- g °

P WA\ f‘

RIS LN @-
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NO BICYCLES
NO ROLLERSKATING
NO SKATEBOARDING

SOUPD CODE 8.02(1)9/15

N\

DOGS ON LEASH
CLEAN UP AFTER YOUR PET

Dumping Trash, Cans,
Garbage, Pumpinn Oil

Punishable
J el or bothe
SAN DIEGO UNIFIED PORT DIST. ORD. 8.3

LET'S ALL KEEP

SAN DIEGO BAY
CLEAN & BEAUTIFUL




Harbor Island
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'PARK CLOSED

FROM
10:305m
TO 6:00.

San Salvador Site %
4300 North Harbor Drive
San Diego Unified-Port Distriet-
Project of

Maritime Museum of San Diego
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Embarcadero - South

VEHICLES LEFT IN
THIS AREA AFTER 10:30 pm
WILL BE TOWED AWAY
AT OWNER'S EXPENSE
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Working Waterfront

THIS PARK IS
CLOSED FROM

6:00 amr
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National City Marina District
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Chula Vista Bayfront
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(MEHICLES WITH
 BOAT TRAILERS
ONLY

NO UNATTACHED
TRAILERS

YELLOW MARKED
STALLS

s RV PARK

v ,, B ™| | CHULA VISTA MARINA
| — B¢ |/ fpelely
%

Please Do Not
Feed the Birds

"/
pr ]
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Chula Vista

Harbor g
Port of San Diego ©

PAPER & GLASS.
PLASTICS  CARDBOARD ~ CONTAINERS
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Imperial Beach Pier
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Coronado Bayside
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Public

Boat. Dock

GLORIETTA BAY
BOAT LAUNCHING FACILITY

|OE=E1@

USE ORANGE AVE

= DOWNTOWN 0.8 m

=» HOTEL DEL
CORONADO 1.5 mt

=» BEACHES 1.6 m1

Grand Caribe
Shoreline Park
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Waterfront of Opportunity

Wayfinding Principles

Communicate and reinforce the nature of the Port of San Diego




THE ROLE OF

AYFINDING

O1

02 03

CLEAR AUTHENTIC RELEVANT
Legible and logical Inspired by the location & Responsive to the site, the
true to the community mix of tenants and the budget

04

COHESIVE

A place that makes
sense & connects
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Waterfront of Opportunity

Brand Components

Implementing elements of the new brand in order to
create something unique to the Port
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Icons & P| (@ (# (& [~

® o~
o
San Diego is an international destination, therefore it is
MpPC der that there will be guests and visitors
IS International
/ ( JN | Z¢
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Color &
Material

Looking at color for legibility and contrast, as well as

materials that will hold up against the marine conditions in

order to ensure quality and durability overtime.
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The Wave
Design Concept

Using components of the brand and deriving
Inspiration from the sea




Inspiration

Using components of the brand and
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STOCKMAN'S REST 295
CHAMPIONS PARADE 10m
Brookes Street 3s5m

Is Train Station 990m

<®
THE MARQUEE 230m

SHOWRING 2 195m
SIDESHOW ALLEY 180m

PUBLIC

PARKING
ENTER HERE
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North
Embarcadero

Td00

Dining
Information

Bay tours & ferry
Museums
Seaport Village
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Scale 1/2"=1

14 FT

12 FY

10 FY

6 FT

Embarcadero
Marina Park

Public
Parking

iz

Restaurants
Hotels

Bay tours & ferry
Museum

Seaport Village

9

P I

Public Parking

1\

Restaurants
Hotels
Seaport Village

Public
Parking

9
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[he proposed vehicular signage shows that while the site may be large the ne

Vehicular Wayfinding

ed for v

yn of vehicular signage into identity monuments helps to reduce

|
hicular signage is t\lw‘\/ necessary atl

clutter and create featured elements throughout the site
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North
Embarcadero

12 FY
—
T900 =
—)
|~ "
Dining 4\ @ Restaurants | Seaport Village @) 4\ o
. - - 0|
Information b arcadero
Bay tours & ferry < @ Info Center Museum 2 prepeesy
10 FY Museum
$/¢) Restroom Bay tours & ferry Dinin
Seaport Village é (D @ —> i Restrzoms
Bay tours & ferry
Museum
Lane Field Park
L Shelter - Information
Island Seaport Village
OmC TN
6 FT

Welcome to
Imperial Beach

Pedestrian Wayfinding

lhe following pedestrian directionals will help to guide guests and visitors to the various amenities, and different areas of the Port. Therefore the

fo

lowing propo

d directories will use an urban mapping system that showcases amenities with designated districts and encourages exploration.
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12 FT
10 FY
SHELTER
ISLAND
PARK
oven rmos
13 10w 19 8 coan
BFTY
Welcome to
Exercise
6FT Station Harbor

Island

Rules & Rules & Regulations

Play Safe

Playground Rules
& Regulations
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Shelter
Island

T9®00
Dining

Information

Boat Launch
Restrooms

Police Headquarters

Harbor
Island

T900
Dining
Information
Hotels
Museum
Restrooms

5

BE000000000030000000600060000000000000000008000000

OOOOCO0

3

L G
Embarcadero

T900
Dining
Information

Bay tours & ferry
Museum

Seaport Village

Chula Vista
Bayfront

T900

Dining
Information
Bayside Park
Hotels

Harbor & Marina

Coronado
Island

T9®00
Dining
Information

Bay tours & ferry
Restrooms
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Area Flexibility

Allowing for diversity between different areas of the Port while instilling consistency of

brand and overall character through different mounting options that relate to the place.
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South
Embarcadero

Dining
Information

Bay tours g ferry
Museum

Seaport Village
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Public Parking North

Embarcadero

/r

Restaurants

T®00
Dining
Information

Bay tours & ferry
Museum

Seaport Village

North
Embarcadero

DIRECTORT

Hotels
Seaport Village

N\ Dining
intorrmation
Bay tours & ferry
Mizsoum
Seaport Village

Public
Parking '9

& Restrooms

¢ Lane Field Park

Restaurants
Hotels

Welcome to

Harbor

Exercise
Station

Bay tours & ferry
Museum
Seaport Village

Embarcadero
Marina Park

Play Safe

Playground Rulos
& Rogutations.
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The Wave

Using components of the brand and deriving inspiration from the sea.
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Crosswalk Graphics

Capturing the brand character through design
principles and strategies




Crosswalk
Graphics

and iconic treatments to crosswalks help to leave lasting

impressions with guests while distinguishing the project and

creating a unique pedestrian connection.
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