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• Signage Plan Goals

• Signage Analysis

• Wayfinding Principles

• Brand Components

• The Wave Design Concept

• Crosswalk Graphics
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Signage Plan Goals
Defining our goals and directions
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Signage Analysis
Initial signage observations and 
analysis of the existing conditions

5

Page 5 of 32 A



Shelter Island
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Harbor Island
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Embarcadero - North
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Embarcadero - South
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Working Waterfront
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National City Marina District
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Chula Vista Bayfront
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Imperial Beach Pier
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Coronado Bayside
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Wayfinding Principles
Communicate and reinforce the nature of the Port of San Diego
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Brand Components
Implementing elements of the new brand in order to 
create something unique to the Port
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The Wave 
Design Concept
Using components of the brand and deriving 
inspiration from the sea
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Crosswalk Graphics
Capturing the brand character through design 
principles and strategies
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