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PRESENTATION AND DIRECTION TO STAFF 
ON THE PORT MASTER PLAN UPDATE – 
POLICY DISCUSSION CONSIDERING PAID 
ADVERTISING IN SPECIFIC APPLICATIONS: 

A) BUILDING WRAPS WITHIN AN 
ADVERTISING DISTRICT 

B) DIGITAL INFORMATIONAL AND 
WAYFINDING SIGNAGE  

Today’s Workshop: 
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We are here 

INTEGRATED PLANNING PROCESS 

2013 2014 2015 2016 2017 2018 
05/21/2018 

Vision Statement and  
Guiding Principles 
 

Framework Report 

CEQA Environmental Review 

Draft Port Master Plan Update 

Baywide Policy Concepts 

Baywide and Planning District Goals 

Planning Districts Policy 
Concepts & Maps 

Public Engagement and Stakeholder Outreach 
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JAN FEB MAR APR MAY JUNE JULY 

2017 2018 
INTEGRATED PLANNING PROCESS 

We are 
here 

JAN FEB MAR APR MAY JUNE JULY AUG SEPT OCT DEC NOV 
05/21/2018 

Baywide Policy Concepts Baywide & Planning District Goals 

Planning District Policy Concepts & Maps 

Draft Port Master Plan Update 

Public Engagement and Stakeholder Outreach 

CEQA Environmental Review 

Board Workshops 
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VISION 
STATEMENT 
& GUIDING 
PRINCIPLES 

FRAMEWORK 
REPORT   

PMPU 
POLICY 
CONCEPTS 

OBJECTIVES 

• Market Ready 
• Streamline Permit Process 
• Certainty with Flexibility 
• Balance Development with 

Natural Resources while 
Enhancing Fiscal Sustainability 

PMPU 
GOALS 
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 Planning District Goals  
& Policies  

 Baywide Policies 

 Baywide Goals 

P o r t  M a s t e r  P l a n  U p d a t e :  
TIERED BAYWIDE GOALS & POLICIES APPROACH 
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PROJECTS POLICIES 
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Coastal Access and 
Recreation Element 

RECAP 
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Vision Statement &  
Guiding Principles:  
 
“Honor the Water” 
 
“Guarantee the Public Realm” 
 
“Create a Comprehensive Open 
Space Plan” 
 
“Provide Ease of Mobility on Land 
and Water” 
 
“Promote Clean Air, Healthy 
Communities, and Environmental 
Justice” 
 
BPC Acceptance: August 2014 

Framework Report              
Comprehensive Ideas:  
 
“Open Space Can Create a Sense of Place” 
 
“Open Space Can Help Guide the Growth of 
Water-Oriented Businesses” 
 
“Expand Available Park Space or Improve 
Existing Parks to Provide Greater 
Opportunities for the Public to Access the 
Waterfront and Enjoy Amenities” 
 
Provide a Variety of Gathering Spaces for 
Multiple Purposes Situated in Small, 
Medium, and Large Configurations” 
 
BPC Acceptance: November 2015 

RECAP 
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 District Tidelands accessible to all people with consideration of public 
safety and resource protection needs 

  
 Land and water access and mobility options providing opportunities 

for the public to explore and interact with the shoreline and in the Bay  
  
 A system of interconnected District open space, parks, and 

recreational areas and facilities integrated with neighboring 
jurisdiction’s recreational systems    

  
 A variety of land- and water-based recreational experiences including 

scenic vista areas, natural open spaces, activated gathering spaces,           
and visitor-serving recreational facilities 

  
 Wayfinding features that help people explore District Tidelands, and 

contribute to a sense of place, safety, and security  
  
 Open space located along the Bay in a manner that provides 

meaningful access to the waterfront, provides a connected civic 
corridor and contributes to the overall image of the waterfront 

GOALS  
Goals for Coastal Access 
and Recreation Element 

BPC Workshop: May 25, 2017 

RECAP 
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Future State 
• Focus on placemaking 
 
• Interconnected Green 

Necklace network 
 
 

• Expanded access opportunities 
 
 

• Activated public realm 

Current State 

• Lacking “sense of place” 
 

• Disconnected or stand-alone 
open spaces, parks, and 
recreational areas 
 

• Limited access to “touch” and 
“explore” land/water interface 
 

• Underutilized open space 

Coastal Access and Recreation Element Policy Concepts 
RECAP 
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Visual 

Public Access 

Physical 

Places Linkages 

POLICY CONCEPT: PUBLIC ACCESS RECAP 
Page 13 of 64 A
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Physical 

Places Linkages 

Visual 

Public Access 

POLICY CONCEPT: PHYSICAL PUBLIC ACCESS RECAP 
Page 14 of 64 A



15 

POLICY CONCEPT: BAYWIDE INFORMATIONAL & WAYFINDING SYSTEM 
Cogent informational and wayfinding system along  

green necklace to enhance user experience 

RECAP 
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Integrate with neighboring jurisdictions 
   POLICY CONCEPT: EMPHASIZE CONNECTIONS TO WATER FROM UPLANDS RECAP 
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Locate wayfinding in obvious and accessible locations 
   POLICY CONCEPT: PLAN AND IMPLEMENT A BAYWIDE WAYFINDING SYSTEM RECAP 
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Incorporate environmental informational signage 
POLICY CONCEPT: PROVIDE SUPPORTIVE INFRASTRUCTURE SYSTEM RECAP 
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POLICY CONCEPT: VISUAL PUBLIC ACCESS 

Visual 

Public Access 

Physical 

Places Linkages 
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Scenic Vista Areas 
POLICY CONCEPT: PROVIDE VISUAL ACCESS  

Grand Caribe Shoreline Park Grand Caribe Shoreline Park 

Centennial Park, Coronado 

East Harbor Island 
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View Corridor Extensions 
POLICY CONCEPT: PROVIDE VISUAL ACCESS  

Shelter Island 

National City Coronado 

Chula Vista 

Imperial Beach 

RECAP 
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Declare The Window to the Bay 
POLICY CONCEPT: PROVIDE VISUAL ACCESS  RECAP 
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On-Site/On-Premise Signage 

Off-Site/Off-Premise Signage                      
(Paid Advertising) 

Community Event and Public Service 
Announcements 

Iconic Destination Signage  

Informational & Wayfinding 

Illuminated versus Non-Illuminated 

 

Workshop Terminology: 
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WORKSHOP TERMINOLOGY: On-Site/On-Premise Signage  
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Small Format 

WORKSHOP TERMINOLOGY: Off-Site/Off-Premise Signage (Paid Advertising)  

San Diego, CA 

San Diego, CA Columbus, OH 

Billboards 

Building Wraps/Wall Signs 
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WORKSHOP TERMINOLOGY: Community Events and Public Service Announcements 
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WORKSHOP TERMINOLOGY: Iconic Destination Signs 
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WORKSHOP TERMINOLOGY: Informational & Wayfinding 
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WORKSHOP TERMINOLOGY: Illuminated versus Non-Illuminated 

New York Port Authority 

Night Day Night 

Day 
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Survey of Jurisdictions: 
 

BUILDING WRAPS/WALL SIGNS 

Page 30 of 64 A



31 

BUILDING WRAPS/WALL SIGNS 

 Chula Vista 

 Coronado 

 Imperial Beach 

 National City 

 San Diego 

 County of San Diego 

 

 City of Carlsbad 

 City of Encinitas 

 City of Oceanside 

 City of Solana Beach 

 City of Los Angeles  

 City of Long Beach 

 

 

Surveyed Coastal Zone Jurisdictions 

On-Site/On-Premise Signage Allowed 

= Allowed / X = Not Allowed 
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BUILDING WRAPS/WALL SIGNS 

On-Site/On-Premise Signage Allowed 

 Historic Broadway District in City of Los Angeles 

 Hollywood Signage Supplemental Use District        
in City of Los Angeles 

 Los Angeles Sports and Entertainment District         
in City of Los Angeles 

 Los Angeles International Airport 

 City of San Jose 

Surveyed Jurisdictions with Signage Districts 

 New York, NY 

 Washington, DC 

 Boston, MS 

 West Hollywood 

 Denver, CO 

 Columbus, OH 

 
= Allowed / X = Not Allowed 
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BUILDING WRAPS/WALL SIGNS 

On-Site/On-Premise Signage Allowed 

Example Parameters 

Hollywood Signage Supplemental Use District – Wall Signs 
• Regulates location on building 
• May only be allowed on certain street and only if street frontage has 

traffic controls 
• Limits number to one per a block 
• No more than 300 square feet in size 
• Illumination is controlled 
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BUILDING WRAPS/WALL SIGNS 

Off-Site/Off-Premise Signage (Paid Advertising) 

Johannesburg Dubai 

International Examples 

ALLOWED WITH PARAMETERS 

Cannes 

NOT ALLOWED 

Johannesburg 

Singapore Waterfront 

Dubai 
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BUILDING WRAPS/WALL SIGNS 

Off-Site/Off-Premise Signage (Paid Advertising) 

United States and California Examples 

ALLOWED WITH PARAMETERS NOT ALLOWED 

Washington, DC 

Denver, CO 

San Francisco, CA 

Los Angeles, CA 
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BUILDING WRAPS/WALL SIGNS 

Off-Site/Off-Premise Signage (Paid Advertising) 

California Coastal Act Section 30251 – Scenic and Visual Qualities 
Scenic and visual qualities of coastal areas shall be considered and 
protected as a resource of public importance. Permitted development shall 
be sited and designed to protect views to and along the ocean and scenic 
coastal areas, to minimize the alteration of natural land forms, to be 
visually compatible with the character of surrounding areas, and, where 
feasible, to restore and enhance visual quality in visually degraded areas. 
New development in highly scenic areas such as those designated in the 
California Coastline Preservation and Recreation Plan prepared by the 
Department of Parks and Recreation and by local government shall be 
subordinate to the character of its setting. 
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BUILDING WRAPS/WALL SIGNS 

Off-Site/Off-Premise Signage (Paid Advertising) Allowed 

X Chula Vista 

X Coronado 

X Imperial Beach 

X National City 

X San Diego 

X County of San Diego 

X City of Carlsbad 

X City of Encinitas 

X City of Oceanside 

X City of Solana Beach 

X City of Los Angeles 

X City of Long Beach  

 

 

Surveyed Coastal Zone Jurisdictions 

= Allowed / X = Not Allowed 
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BUILDING WRAPS/WALL SIGNS 

Off-Site/Off-Premise Signage (Paid Advertising) Allowed 

 Historic Broadway District in City of Los Angeles 

 Hollywood Signage Supplemental Use District      
in City of Los Angeles 

 Los Angeles Sports and Entertainment District         
in City of Los Angeles 

X Los Angeles International Airport 

X City of San Jose 

Surveyed Jurisdictions with Signage Districts 

 New York, NY 

 Washington, DC 

 Boston, MS 

 West Hollywood 

 Denver, CO 

 Columbus, OH 

 
= Allowed / X = Not Allowed 

Page 38 of 64 A



39 

Topics for Discussion: 
 

BUILDING WRAPS WITHIN  
AN ADVERTISING  

DISTRICT 
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BUILDING WRAPS WITHIN AN ADVERTISING DISTRICT 

CREATE AD DISTRICT(S)? 

*Decision tree intended to facilitate discussion 

Should an Advertising District be established for building wraps? 
Page 40 of 64 A
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San Diego

National City

BUILDING WRAPS WITHIN AN ADVERTISING DISTRICT
Should an Advertising District be established for building wraps?

PLANNING DISTRICT 1
SHELTER ISLAND

PLANNING DISTRICT 2
HARBOR ISLAND

PLANNING DISTRICT 3
EMBARCADERO
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San Diego

National City

BUILDING WRAPS WITHIN AN ADVERTISING DISTRICT

PLANNING DISTRICT 3
EMBARCADERO

Should an Advertising District be established for building wraps?
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San Diego

National City

BUILDING WRAPS WITHIN AN ADVERTISING DISTRICT

SUB-DISTRICT
SOUTH EMBARCADERO

Should an Advertising District be established for building wraps?
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APPLY PARAMETERS? 

PLACEMENT VISIBILITY AT 
NIGHTTIME 

DURATION 

BUILDING WRAPS WITHIN AN ADVERTISING DISTRICT 

CREATE AD DISTRICT(S)? 

PRESCRIPTIVE PERMISSIVE 

Should paid advertising in building wrap formats be allowed only  
under certain parameters and considerations? 

*Decision tree intended to facilitate discussion 
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• Restrict size and 
placement 

 
 

• Allow illumination for 
nighttime visibility 

 
 

• Establish duration 

Building Wrap Parameters 

Prescriptive 
limits 

BUILDING WRAPS WITHIN AN ADVERTISING DISTRICT 
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BUILDING WRAPS WITHIN AN ADVERTISING DISTRICT 

CREATE AD DISTRICT(S)? 

APPLY PARAMETERS? 

VISIBILITY AT 
NIGHTTIME 

PLACEMENT DURATION SIZE-BASED EVENTS 

PRESCRIPTIVE PERMISSIVE 

*Decision tree intended to facilitate discussion 
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< 
• Allow only during large events 

Permissive 
limits 

BUILDING WRAPS WITHIN AN ADVERTISING DISTRICT 

Building Wrap Parameters 
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A) BUILDING WRAPS WITHIN AN 
ADVERTISING DISTRICT 

• Staff Presentation 

• Board Clarifying Questions 

• Public Comment 

• Board Discussion 
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Survey of Jurisdictions: 
 

DIGITAL INFORMATIONAL  
AND WAYFINDING SIGNAGE  

Las Vegas, NV 

England London 

Sydney 
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DIGITAL INFORMATIONAL AND WAYFINDING SIGNAGE  
Digital Signage Formats Allowed 

Surveyed Coastal Zone Jurisdictions 

= Allowed / X = Not Allowed 

X Chula Vista 

X Coronado 

X Imperial Beach 

X National City 

X San Diego 

X County of San Diego 

X City of Carlsbad 

X City of Encinitas 

X City of Oceanside 

X City of Solana Beach 

X City of Los Angeles 

X City of Long Beach  
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DIGITAL INFORMATIONAL AND WAYFINDING SIGNAGE  
Digital Signage Formats Allowed 

 Historic Broadway District in City of Los Angeles 

 Hollywood Signage Supplemental Use District  
in City of Los Angeles 

 Los Angeles Sports and Entertainment District  
in City of Los Angeles 

 Los Angeles International Airport 

Surveyed Jurisdictions with Signage Districts 

= Allowed / X = Not Allowed 
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Topics for Discussion: 
 

DIGITAL INFORMATIONAL  
AND WAYFINDING SIGNAGE  

Las Vegas, NV 

England London 

Sydney 
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DIGITAL INFORMATIONAL AND WAYFINDING SIGNAGE  
Should the Baywide Informational and Wayfinding Program allow for  

digital signage formats? 
London Sydney 

New York, NY 

Kansas City, MO 
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DIGITAL 

DIGITAL INFORMATIONAL AND WAYFINDING SIGNAGE  

*Decision tree intended to facilitate discussion 

Should the Baywide Informational and Wayfinding Program allow for  
digital signage formats? 
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DIGITAL INFORMATIONAL AND WAYFINDING SIGNAGE  
Should off-site/off-premise, paid advertising content be allowed on aforementioned 

signage with parameters? 
Hong Kong 

San Diego, CA 

Los Angeles, CA San Francisco, CA 

Chicago, IL 
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San Diego DIGITAL INFORMATIONAL AND WAYFINDING SIGNAGE  

OFF-PREMISES ADS 

DIGITAL 

*Decision tree intended to facilitate discussion 
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B) DIGITAL INFORMATIONAL AND 
WAYFINDING SIGNAGE 

• Staff Presentation 

• Board Clarifying Questions 

• Public Comment 

• Board Discussion 
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Next Steps 
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Integrated Planning: Port Master Plan Update  
Public Engagement Timeline 

5/16/2018 

BPC Meetings: 
June-Dec  2018 

• Additional     
Policy Topic 
Discussions  

Special BPC 
Meeting: 

December 12, 2017 

• Planning Districts      
6, 1 & 2                   
Policy Concepts 
& Land and 
Water Use Maps 

 

BPC Meeting: 
December 5, 2017 

• Planning Districts      
4 & 5                   
Policy Concepts & 
Land and Water 
Use Maps 

PUBLIC  

OPEN HOUSE  

EVENT 

August 10, 2017 

6-8pm 

Port Administration 
Building 

PUBLIC  

OPEN HOUSE  

EVENT 

November 15, 2017 

6-8pm 

Port Administration 
Building 

 

BPC Meeting:  
November 14,  2017 

• Land and Water Use 
Element Policy 
Concepts  

• Coastal Access and 
Recreation Element 
Policy Concepts 

• Planning Districts      
7-10 Policy 
Concepts & Land 
and Water Use 
Maps 

 

BPC Meeting:  
August 8,  2017 

• Mobility Element 
Policy Concepts 

• Natural Resources 
Element Policy 
Concepts  

• Resiliency and 
Safety Element 
Policy Concepts  

• Economic 
Development 
Element Policy 
Concepts  

PUBLIC  

OPEN HOUSE  

EVENT 

TBD 

 

Special BPC 
Meeting: 

March 28, 2018 

• Planning District 3  
Policy Concepts       
& Land and        
Water Use Map 

O n g o i n g  S t a k e h o l d e r  a n d  A g e n c y  I n v o l v e m e n t  
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Additional Policy Topic Discussion Items 
 

• Public-Private Piers 
• Approach to Sea Level Rise 
• Follow up on Commercial Fishing related policies 
• Mobility Framework discussion 
• Follow up specific to the Embarcadero Planning 
District 

• User’s Guide Policies  
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Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 

   2020 
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 

Drafting 
Process for 
Port Master 

Plan Update 

Discussion 
Draft PMPU 

Prelim Project 
Description 

PMPU 

BPC 
Approved 

PMPU 

CCC  
Certified 

PMPU 

5/16/2018 

Integrated Planning: Port Master Plan Update  
Drafting Process 

   2019 2018 

Board  
and Public 

Engagement 
Policy Concepts 

PEIR  
Certification 

Draft PEIR 
Public Review  

Discussion 
Draft PMPU 

Prelim Project 
Description 

PMPU 

CCC  
Certified 

PMPU 

CCC Program EIR PMPU 

Draft PEIR 
Public Review  

PMPU 
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Board of Port Commissioners 
J u n e  1 2 ,  2 0 1 8  

Integrated Planning  
Port Master Plan Update 

PRESENTATION AND DIRECTION TO STAFF 
ON THE PORT MASTER PLAN UPDATE – 

   
POLICY DISCUSSION CONSIDERING  

PAID ADVERTISING IN SPECIFIC 
APPLICATIONS 

 
 
 

Agenda Item No. 23 
File No. 2018-0168  
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